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there was an increase in public spending and altruistic support of the sphere of artistic activity, decentralization of the responsibility for culture at the regional and local levels (R. Mitchell, R. Fisher). Table 1 . Interdisciplinary approach to the process of the art managers training
Science / field of scientific knowledge

Subject area in art management
Social philosophy and philosophy of science formation of mechanisms of reflexive and methodological analysis of a specialist socialization Sociology studying the mechanisms of formation the professional culture of the art manager Sociology of art studying the processes of interaction and mutual influence of art and society, the content of creative activity of individual social communities Sociology of education sociological analysis of the processes of education development and social aspects of professional training and retraining of the art manager Phycology understanding the interests of subjects-participants of administrative actions in art sphere, the motives of their actions and psychological peculiarities of behavior Business ethics formation of the principles of professional responsibility, justice, norms of activity and the foundations of goal-setting of the art manager Theory of culture formation of ideas about art management as a phenomenon of culture Art history formation of socio-cultural, formal and imaginative, stylistic and conceptual components of artistic activity and practice in the process of influence of pieces of art on establishment, formation and development of the art manager Androgogy conceptualization of educational needs of a person engaged in professional activity in art sphere Acmeology studying the factors and conditions aimed at reaching the peak of professional skills and improvement by the art manager Theory and methodology of professional education reasoning of the leading role of holistic educational-bringing-up process in the development of common cultural and professional competences of the art manager The results achieved within the framework of scientific studies are truly ambitious (it is enough to pay attention to a lot of practical recommendations for leadership qualities formation, creative abilities activation, optimizing relationships with colleagues, creating psychological climate in creative team, etc.). But despite the fact that the empirical material is extensive, the problem of formation of theoretical and conceptual model of the art sphere specialist's personality is recognized as one of the most complicated and not completely solved. Therefore, there appeared a special subject-problem field in which theoretical and conceptual model of the art manager's personality acts as a phenomenon focusing all the diversity of the contradictions of contemporary art sphere and integrative processes, and the methodology of its construction requires fundamentally new approaches, the use of which, despite their heuristic significance, turned out to be beyond attention. Here we are talking about alethiology principles, which, as the penetration into the space of the Unconcealed, relate the concepts of "truth" and "integrity", exposing the deep meanings of the concepts of "whole", "man" and "personality".
Personality as a fundamental category of theoretical and conceptual model of the art manager
The category of "personality" is a fundamental category in the process of building theoretical and conceptual model of the art manager personality.
We proceed from the fundamental alethiology assertion that every model is "normative and goaloriented". ... The goal may be building a mental image itself and its understanding. The normative nature of the model is manifested in the fact that it simulates not an infinite variety of an object manifestation, but what is the most significant and valuable in it for the subject of modeling". (Koptseva, 2002, p. 267) .
The personality, in this case, is understood as a specific person in his/her socio-cultural predicament, in the unity of the social and common features and individual uniqueness.
Sense-making coordinates for the art manager's personality model are its socially significant characteristics. Without claiming to make our own definition of personality, we propose to point out a number of aspects of the art manager's personality:
• the phenomenon of the art manager's personality is multifaceted, but its integrity modeling assumes not infinite variety of manifestations, but the most significant ones for the personality and society;
• personal qualities of the art manager are of socially deterministic nature, and this determinism is historically variable and depends on the type of culture;
• the important factor is goal-oriented nature of the art manager activity and presentation of truth as a form of integrity simulation;
• in the multivariate theoretical and conceptual model of personality it is necessary to identify the strategic core;
• personality is a specific ideal form of existence, which gives it the property of subjectivity, it is this property that allows it to be "the cause of itself", to determine the attitude to the world around, to organize "existence in the world".
Understanding the essence of the theoretical and conceptual model of personality is inseparable from the content of the term "subject". The term "subject" is traditionally translated from Latin as "laying beneath", "being in the basis" as a denotation of the carrier of objective and practical activity and cognition. In numerous definitions contained in the social sciences it is constantly referred to some kind of a quality -a subject component, but at that the essential meaning of subjectivity itself is often lost and its characteristics as a special representation of the world of culture are not duly disclosed. A significant characteristic of subjectivity, in our opinion, is presence of the ability to act consciously actively, and for that to make a necessary reflexive analysis of oneself and the situation.
The art manager in the social and cultural sphere remains a "personality in his/herself" due to the subjective qualities unawareness. It requires quite a long time, purposefully generated conditions and deliberate exposure for its transformation into a "subject-for-oneself". The etymology of the term "personification"
connects Latin words persona (person) and fasere (do) that is to give personal appearance or to personalize, humanize, to give personal appearance to the phenomena of nature and society.
The distinctive characteristic of personalization, according to A.V. Tikhonov, is that it is of overindividual and transpersonal character.
Personification mechanism "allows to artificially upscale additional social (let us add: and cultural)
structures to improve manageability of the social whole, leaving a living human personality in the middle of the anonymous system" (Tikhonov, 2005) . Thus, the growing role of the subjective factor means that the art manager as a subject is introduced inwardly, "into the structure of creation, the structure of existence" of culture.
Along with that, there is some alienation when a person put into the control center is endowed with the overindividual ones.
In contemporary literature the term "personification" is used along with the term "personalization". Personalization is understood as "the process of emancipation of a human personality from the family, the mass, the crowd and from the state-leviathan in the direction of self-awareness as a special and unique value ("the independent universe") (Gelikh, 2003) . • the ability to self-management;
• reasonable personal values;
• clear personal goals;
• emphasis on continuous personal growth;
• skills to solve problems;
• powers of invention and ability to innovations;
• high ability to influence others;
• knowledge of modern management approaches;
• ability to manage;
• the ability to train and develop subordinates;
• the ability to form and develop effective working groups.
The art manager's activity is polyfunctional.
Role functions of the art manager include: is formed as the ability to "empathize the act of creativity, getting into the creative method of the master". Connoisseur is characterized by "the artificiality to be a benchmark spectator at his maximum capacity, in the captured form including the synthesis of "artificial" qualities of a spectator-observer, spectator-interlocutor and spectator-co-creator" (Zhukovsky, 2011, 443) .
In addition to "knowledge" qualities of the art expert, the art manager shows research quality and acts as a "scientist-analyst, whose activity, based on the foundation of connoisseur results, is aimed at deep penetration into the speculative nature of the artistic image -the result of ludic relations of a human-spectator and a piece of artthing" Thus, in the course of professional activity the integrity of "artificiality", "expertise" and "art studies" that determine the degree of the art manager's professionalism is formed (Zhukovsky, 2011, 445) .
Application of art technologies by the
manager is determined by value orientations.
Value is a special construction in the structure of the art-manager's personality, as depending on the degree of value orientations' determination the direction axis of the art manager's activity changes. By determining the values the art manager identifies the objective connection of art products and the tasks for art sphere improvement, as well as socio-cultural space as a whole. Through the concept of "value" the art manager determines which qualities of art products are necessary to meet the needs of an art product's consumers. However, the highest value of the art manager is the pursuit for Truth, the cognition of "oneself and the other".
In alethiology truth is represented as a form of integrity modeling at the level of individual existence (Koptseva, 2002, 247) . In the process of the integral personality modeling the fact that the cognitive process is determined by the moral process and "we should talk not only about the moral and spiritual process, but also about all spiritual processes: artistic, moral, religious, etc., is taken into account. The main thing that should always present in the understanding of the integrity of I or of human personality, or the integrity of an individual consciousness is, firstly, its dynamism and procedurality, and, secondly, the central spiritual core around which the formation of each individual triune personality develops" (Koptseva, 2002, 277) . In the course of professional formation of the art manager's personality a specific system of value orientations with a more or less developed structure of personality behavior is formed. A.S. Zapesotsky argues that professional specialist training is carried out in the process of assimilation of multi-level complex, the essence of which can be expressed by the formula:
"values -goals -tools -methods -resourcesobjects" (Zapesotsky, 2003, 102) . Development of the art manager's personality, as a conscious subject of value relations under conditions of the educational and cultural space involves formation and development of the required socio-cultural and spiritual and moral qualities that enable him/ her to implement their creative potential. The art manager's activity as a professional art expert "can be represented according to the theory of fine arts as a unity of such parts as "art expert-connoisseur", "art expert-researcher" and "art expert-maieutics" (Zhukovsky, 2011, 496) .
Connoisseur qualities formation brings us back to alethiology in terms of interpretation of the truth. Connoisseur is, undoubtedly, a specialist that is characterized by a perfect knowledge of the material of architecture, sculpture or painting.
He/she is able to distinguish the original from a fake, to determine the time of creation of a work of art in the course of inspection, and, of course, able to determine the degree of cultural artifact preservation, he/she has the talent to determine the authorship. But this is not enough. Not by chance in alethiology the truth is presented as a phenomenon, revealing the originality of the logic of "the integrity of historical and philosophical and historical and religious process". "Artistic flair" as an ability to "empathy the act of creativity, getting into the creative method of the master" is formed at the intuitive level. The connoisseur is characterized by "the artificiality to be a benchmark spectator at his/her maximum capacity, in the captured form including the synthesis of "artificial" qualities of a spectatorobserver, spectator-interlocutor and spectator-cocreator" (Zhukovsky, 2011, 441) .
The art-manager also needs the "expertise"
of the connoisseur, which is manifested in the skill to be a benchmark spectator, "to keep a distance from passion and absorption into the viewer's artwork, the ability to reflect, but, at the same time, protect the works of art in its present existence", be able to "concentrate all the personal capabilities for professional connoisseurship", to possess the skill of "signifying "index", "canon"
and "symbolic" levels of a work of art (art expertconnoisseur-the owner of signs)" (Zhukovsky, 2011, 442) . This reveals the dialectics of objectification-disobjectification, codingdecoding, which becomes conscious in the process of modeling the integrity of existence by the art manager as an individual and a personality.
Alethiological approach indicates the possibility for forming a conscious style of thinking, the synthesis of integral images of reality that create the "expected impulses".
